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BEYOND THE MET

Jones registered a top-10 finish in three of
his five fall events, leading the Rams’ squad
with a 72.7 scoring average over 14 rounds.
His highest finish came in The Connecticut
Cup, where he finished as runner-up (one
shot behind Graboyes) and led his team to
a fall-best third-place finish.

DAWSON JONES
University of Rhode Island | Junior

Howell, N.J.

A school-record 68, followed by rounds of
70-72 led Lowe to a third-place finish at
the Pinehurst Challenge. The performance
also earned her Colonial Athletic Association
Women’s Golfer of the Week honors. Lowe
finished sixth or higher in four of her five
events during the fall, posting a 73.9
scoring average to lead the Tigers.

ALIX LOWE  
Towson University | Junior

Farmingdale, N.Y.

Nicholas carried momentum from an
outstanding summer into the fall, earning
his first collegiate title at the Cornell
Invitational. He tallied a 71.5 scoring
average in his four stroke play events, while
his tie for fifth at the Macdonald Cup led
the Bulldogs to a team victory on home turf.

JAMES NICHOLAS
Yale University | Junior

Scarsdale, N.Y.

Graboyes provided an emphatic finish to
his fall season, firing a 67 in the third
round of the Connecticut Cup to earn the
individual win and lead the Big Red to a
runner-up finish. Overall, Graboyes
logged an impressive 71.4 scoring average
in his four fall events, posting three top-
three finishes in the process.

MIKE GRABOYES
Cornell University | Senior

Watchung, N.J.

T
he schedule barely lets up for the Met Area’s top collegiate competitors. After busy summers, players returned to their

respective schools in the fall for a full slate of events – with many carrying success from one season to the next.
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Strlekar has been at West
Orange, N.J.’s Montclair Golf
Club since 1996 and has
served as Director of Golf for
the last 16 years.

RUSSELL KIRK/GOLF LINKS

M
ike Strlekar, PGA Director of Golf at Montclair Golf Club, felt

fortunate enough to receive New Jersey PGA’s Merchandiser of the

Year Award in both 2009 and 2014. But, thanks to his continued

dedication to the trade, consistently high level of service, and keen eye for

detail, Strlekar was named the 2017 PGA Merchandiser of the Year for

Private Facilities.

Extra: What does being recognized with this honor mean to you?

Mike: With so many great clubs and great golf pros just in our small

section, [being named New Jersey Merchandiser of the Year] in

itself was a tremendous honor. Being recognized by the PGA of

America is something I never dreamed of. I was hoping the award

ceremony would help this whole thing sink in but unfortunately I

had to miss the annual meeting due to back surgery.

E: When members and guests walk in to the shop, what kind of impression

should they have?

M: First and foremost, I want their first impression to be what a friendly

and welcoming place the golf shop is. Then, once their eyes have a

chance to scan the room, I want them to notice color. Whether it’s the

apparel or other display items that we use, I believe that color is a very

appealing thing for the brain.   

E: What is your top priority in arranging merchandise in the golf shop?

M: For me, consistency is everything. Everything folded should be done

the same way, from the width of the item, to the logo facing out, to the

tags being tucked in, and the items being in size order.

E: What do you feel have been the biggest changes in golf merchandising

during your career?

M: I got into the business just at the tail end of the golf shop being a place

that sold shirts, sweaters, clubs and balls. Now, golf shops are

boutiques. We sell candles, stationary, water bottles, coffee mugs, key

chains, and underwear.

E: In what ways do you make members want to buy from the shop, opposed

to going online or using other retailers?

M: Everything we do is about creating relationships with our members

and guests. Whether it’s playing, teaching, walking the range and

putting green, or walking through the Grill Room, we try to talk to

everyone.

PEOPLE

Visit mgagolf.org for the full Q&A with Mike Strlekar.

MIKE
STRLEKARA Q&A

Shop Savvy:

with
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RX F SPORT
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LEXUS IS PROUD TO BE THE OFFICIAL VEHICLE OF THE METROPOLITAN GOLF ASSOCIATION

FEEL LIKE A KID 

ON CHRISTMAS 

MORNING

Remember the thrill and joy of the holidays when you 

were a child? At the Lexus December to Remember 

Sales Event, rediscover that feeling with exciting offers 

on the Lexus of your dreams. But hurry—this event 

ends with the season.

lexus .com  |  #Lexus

ENDS JANUARY 2

http://lexus.com


GEAR

T
hat magical holiday season has arrived. And in between

office parties and family gatherings, people tend to be

introspective, pause and give some thanks. This year, I’m

thankful that I finally swapped out long irons for hybrids. In

retrospect, they’re so easy to hit that I’m frankly not sure what I was

waiting for. And many golfers before me have felt that same elation.

If you haven’t joined the fray, there are new models on the market

that you might want to try. Titleist’s 818 ($315 apiece) incorporates

driver technology that results in distance, forgiveness and accuracy.

It comes in the larger 818H1 for golfers wanting to sweep a larger

head through impact; and the smaller, offset, iron-looking

818H2 for steeper swings. Callaway’s Epic Star hybrid

($300) has an ultralight carbon crown that maximizes

forgiveness, and a clubface designed to boost ball speed.

Tour Edge’s hollow-body Exotics CBX Iron-Wood

($200) has a high-strength steel ‘L’ cup face that lends

forgiveness and distance with minimal ball spin. And

its iron-like head yields solid feel and workability.

XXIO’s X ($300) will help you improve accuracy and

distance, thanks to its variable face thickness and

lightweight shaft. It also features high-density rear

weighting that helps shots launch nice and high. And

Mizuno’s loft-adjustable CLK ($250) has a thin maraging

steel face that generates fast ball speed. 

Giving
Thanks

BY SCOTT KRAMER



t h e  S W E E T  S P O T  f o r

t h e G O O D  L I F E

Breathtak ing v iews… stunn ing natura l  sp lendor… 

Jonathan’s Landing Golf Club takes ful l  advantage 

of al l  that Jupiter, Flor ida has to of fer. This premier

private Club features three championship golf courses,

a state-of-the-ar t Tennis and Fitness Center, and an array

of dining venues and exciting social events. Luxurious

and unpretentious, Jonathan’s Landing Golf Club is

ideal for those seeking a relax ing environment with

an act ive South F lo r ida l i fest y le.  We can’ t  wa i t  to

welcome you to the qu iet  e legance that  is...

j o na t ha ns l a n d i ng.co m

r e a l  P E O P L E . . .

r e a l  G O L F. . .

i n  t h e H E A R T o f  J U P If T E R Jonathan’s Landing Golf Club offers the ultimate golf

experience for players of all levels. With three championship

courses spanning two unique locations, JL offers the range

of play you need to step up your golf game! This premier

private Club also offers an abundance of off-course

amenities and truly has something for everyone. 

The Fazio and the Hills courses at Old Trail provide a pure

golf experience nestled among the natural beauty and rolling

terrain of the nature preserves. This golfer’s paradise

presents a true test for players up to the challenge. The Fazio

has been described as one of Tom Fazio’s best designs and is

revered as Jonathan’s Landing’s true championship course.

The Hills, designed by Arthur Hills, is a shot maker’s dream.

This course lends itself to the pristine, natural surroundings

and is known for requiring accuracy more than power. 

The Village location, just a few miles east into the heart of

Jupiter, is home to the JL Village course, designed by Tom

Fazio. Meandering around the neighborhoods of the gated

community and Intracoastal waters, this course features a

one-of-a-kind ferry boat ride over the scenic waterway at the

signature 17th hole. 

Whether you’re a beginner or an avid golfer, these three

courses will test your skills and provide you with the variety

of play every golfer searches for.

Tennis enthusiasts will enjoy an active schedule on our

Tennis Center’s ten Har-Tru courts with matches and inter-

club leagues. Jonathan’s Landing also has a modern Fitness

Center & Spa, offering a full range of cardio and strength

exercise equipment, a variety of group fitness classes,

individualized personal training programs and exceptional

spa services.

Members can enjoy dining at The Landing outside on the

patio overlooking the lake or alongside a tropical waterfall

setting. This is the perfect place for Members to relax and

enjoy casual post-round camaraderie or an evening cocktail

with friends and family around the fire pit. 

We welcome you to live life to the fullest! A beautiful

South Florida atmosphere paired with endless exciting social

events make Jonathan’s Landing the natural choice.

Jupiter, Florida 

(561) 744-4250 | www.jonathanslanding.comJonathan’s Landing Golf Club

https://www.jonathanslanding.com/
http://g.co
http://g.co




CLUBS

G
olf balls soared through the air in fluorescent

colors of red, green, and blue at Rye Golf Club in

Rye, N.Y., on October 26, as the club relaunched a

growing—and glowing—tradition: night golf.

Even with chilly evening temperatures upon sunset,

more than 40 players enjoyed the evening event that began

with 6:30 p.m. tee times. LED lanterns marked the teeing

grounds, while glow sticks hung from flagsticks and

helped frame fairways and greens to guide players around

the dark of the night. 

The club began teeing it up after dark in 2013, originally

using just holes 16-17-18 with the picturesque finish

behind Whitby Castle. After a positive reaction to the event,

they added Nos. 13-14-15 into the mix in 2014 to expand

opportunities for play. Though momentum slowed

without the event taking place in 2016 due to several areas

of construction, players were eager for its return in 2017.

Several youngsters tried their skill on the course, but

those just starting the game also had the opportunity to

play with the glowing golf balls on a practice green where

a host of obstacles set up a mini-course.

John Louis and son Jack (left), and Ken
Meszkat and son Tripp as they finished play. Myles Mullaly fires a tee shot down Rye Golf Club’s 16th hole.

FUN 



 
 

 

Mission Inn Resort & Club, located among the rolling

hills and citrus groves of Central Florida just north of

Orlando, is home to two of the finest golf courses in the

nation. The Howey-in-the-Hills resort features a

complete practice complex plus three golf academies

for improving performance.

This 1,100-acre resort on Lake Harris is a sportsman’s

paradise with golf, trap and skeet, spa, fishing, bike

trails, hiking and more!

For additional fun, the Lake Ridge Winery, European

inspired Yalaha Bakery, and the many shops and

restaurants within Mt. Dora are just minutes away.

Built in 1917, El Campeon (The Champion) golf

course is celebrating her 100th anniversary this year.

This layout is a true classic design yet relevant to today’s

golfers and modern equipment advantages at 7,100

yards in length. El Campeon features 85 ft. elevation

changes over 6 holes, various water elements and

fairways lined with mature oaks and magnolias. The

George O’Neil layout will test a player’s shot making

abilities over all 18 holes. Her sibling course, Las Colinas

(The Hills) designed by Gary Koch, opened in 1992 and

plays 7,230 yards upland through evergreen forests and

rolling hills among Florida’s undisturbed nature preserves.

Both Mission Inn courses have earned accolades

from players and press alike. Regular players on

GolfAdvisor.com have ranked El Campeon the No. 13

course in the nation for its timeless beauty, playability,

layout design, and overall great golf experience. Las

Colinas is consistently ranked in the top 25 among

Florida’s 1,200 courses by GolfWeek and Golf Digest.

Mission Inn Resort offers overnight lodging,

meeting and banquet facilities, four on-site restaurants,

a full service spa, plus 52 slip marina for boating and

fishing on the Lake Harris chain.

Mission Inn Resort offers a variety of Stay and Play

packages for buddy groups, couples, and individuals

looking for a complete destination resort.

For more information: MissionInnResort.com or by

calling (888) 466-7752.

Howey-in-the-Hills, Florida

(888) 466-7752 | MissionInnResort.com Mission Inn Resort & Club

El Campeón #1 in Florida #16 International (2012-17) - Golf Advisor.com 

Las Colinas #23 in Florida - Golfweek

PROS STAY AND PLAY FREE ON MEMBER/PRO BUDDY TRIPS.* 

* With groups of 12 or more. Must present PGA card at time of check-in. 
** per person, double occupancy, two night minimum

UNLIMITED  
GOLF PACKAGE

Starting at $259**

Accommodations, Golf, Daily Buffet Breakfast

Celebrate 100 years of exceptional golf in Central Florida!

Reservations - 888-466-7752
Howey-in-the-Hills, FL | MissionInnResort.com/unlimited

TWO GOLF COURSES • FOUR RESTAURANTS • MARINA • TRAP & SKEET • SPA

https://www.golfadvisor.com/
http://MissionInnResort.com
http://MissionInnResort.com
http://Advisor.com
http://MissionInnResort.com/unlimited


Your holiday 

GIFT
 headquarters!

pgatoursuperstore.com

A Store So Big,
You May Want a Caddie!

· 2,000 sq ft Putting green

· State-of-the-art simulators

· In-house club repair  

· Free custom fittings

· Indoor driving range with hitting stations

Westbury
1254 Corporate Drive
Westbury, NY 11590

(516) 824-3000

Paramus
295 Route 17 South
Paramus, NJ 07652

(201) 649-9170

http://pgatoursuperstore.com


BIG PICTURE

You can see team New Jersey’s experience on December 5 at 8 p.m.,
when Golf Channel airs a two-hour, prime time special highlighting
the 2017 PGA Jr. League Championship.

TRACI EDWARDS/PGA OF AMERICA

T
wo things have become constants with PGA Jr.

League: nationwide growth and team New

Jersey from Royce Brook Golf Club advancing

to the national championship. Since its launch in

2012, PGA Jr. League has exploded across the

country, with a record of more than 42,000 juniors

participating in the fun, team-centric format in 2017.

Meanwhile, even with the initiative’s continued

growth and development, Royce Brook’s PGA

Director of Junior Development Anthony Latham

continues to field highly talented squads, which

have now advanced to five of the six national

championships.

New Jersey nearly claimed the title this year,

falling by a slim 6.5 to 5.5 margin to Georgia in the

championship match at Grayhawk Golf Club in

Scottsdale, Ariz., on November 19. “They played

hard, and I couldn’t ask for anything more. They

never quit,” said Latham. The team earned its bid to

Arizona by winning the Mid-Atlantic Region, and

then they tore through the Ryder Division with a 

3-0 record before facing off against Georgia. The run

to the finals wasn’t the only excitement during the

week though, as the team’s Joshua Ryan and Garrett

Engle—both 14 years old—blasted drives of 312 and

308 yards, respectively, in the pre-championship

Skills Challenge.



sailfish point
Hutchinson Island, Florida

Nicklaus Signature Golf  •  Oceanfront Country Club  •  Helipad  •  Fitness Complex  •  Spa/Salon  •  Private Yacht Club and Marina 

���������������7EMP½�WL4SMRX�GSQ���������7�)��7EMP½�WL�4SMRX�&PZH���7XYEVX��*0������

8LI�7EMP½�WL�4SMRX�'PYF�MW�E�TVMZEXI�JEGMPMX]��7EMP½�WL�4SMRX�6IEPX]�MW�E�PMGIRWIH�6IEP�)WXEXI�&VSOIV��)UYEP�,SYWMRK�3TTSVXYRMX]�

the point is...
Anything but par for the course.





Mountains, desert, and sea remarkably collide at the

southern end of the Baja Peninsula, lending to some of

the most dramatic golf landscapes in the world. Over the last

25 years, Los Cabos has transformed from a laid-back fishing

destination to a high-end golf destination now offering more

than a dozen world-class, championship courses.

INTERNATIONAL TRAVEL

BRIAN G. OAR - FAIRWAYS PHOTOGRAPHY

COURSES:

1 Quivira Golf Club – This epic Jack Nicklaus

Signature Golf Course lies upon a spectacular site

marked by huge dunes, sheer cliffs and rolling

foothills. It has more oceanfront exposure than

any other course in Cabo and has been showered

with awards since its debut in 2014. Play is only

available to real estate owners in Quivira Los

Cabos and guests of the Pueblo Bonito Resorts.

2 Palmilla Golf Club – The Arroyo and Mountain

nines stand as Nicklaus’ first design in the

region—opening in 1992—while his Ocean nine

(completed in 1997) rounds out the 27-hole

facility at Palmilla. Each provides its own flavor,

the Ocean swinging down with a pair of beach-

side holes, the Mountain climbing to present

outstanding views of the Sea of Cortez, and 

the Arroyo traversing through cacti and 

across canyons. 

3 Cabo Real Golf Club – Located between Cabo

San Lucas and San Jose del Cabo, this Robert

Trent Jones II layout opens softly with wide

fairways leading down to the beach. The

challenge begins as play turns to the inward nine,

which climbs into the foothills and features

ridge-running fairways and small, elevated

greens—not to mention the breathtaking views.

BY TIM HARTIN

Keeping your focus on the golf may be
even more challenging than finding the
green on Quivira’s par-three 6th, which

measures 180 yards from the back tees.



18-HOLES OF GOLF DAILY

BREAKFAST FOR TWO DAILY  |  OVERNIGHT VALET PARKING

FROM $349 PER PERSON

TO BOOK CALL 786-279-6770 | TIR.RESERVATIONS@TURNBERRYISLEMIAMI.COM

19999 WEST COUNTRY CLUB DRIVE, AVENTURA, FLORIDA 33180  |  TURNBERRYISLEMIAMI.COM

FOR CLUB MEMBERSHIP OPPORTUNITIES: CLUBMEMBERSHIP@TURNBERRYISLEMIAMI.COM

INCLUDES GREENS FEES, CART FEES AND APPLICABLE FORECADDIES FEES | RESORT FEE AND ROOM TAX ARE ADDITIONAL. BASED ON AVAILABILITY. CERTAIN RESTRICTIONS APPLY.

Tucked away on 300 tropical acres, Turnberry Isle Miami, Autograph Collection, is an oasis 

of accessible luxury and enriching experiences. Located within the upscale city of Aventura, 

the resort is easi ly accessible with air l i f t from Fort Lauderdale/Hollywood International Airport 

just 12 miles north and Miami International Airport only 18 miles south.  

The resort is renowned for the 18-hole championship Mil ler course and the Soffer course 

voted among the top 100 “Best Resort Courses” by Golf Week. Both prist ine golf courses 

have gone through more than $45 mil l ion in renovations changing the landscape of Florida 

golf. The South Course’s (Soffer) debut was December 2006 and the North (Mil ler) opened 

in December 2007.   Original ly designed by Robert Trent Jones, Sr., both courses offer 

lush, tropical grounds accentuated with a variety of elevation changes, contoured fairways, 

sharp changes within holes and strategical ly placed water features. Varied f lora and trees 

indigenous to Florida’s tropical cl imate create an oasis-l ike feel throughout the courses 

giving nearly each hole a private feel, with more than $100,000 in landscaping spent on 

each hole of play.   Occasional ly, a beautiful statue can be found nestled within the fol iage, 

reminding golfers that beauty surrounds them at every turn.

The resort’s courses are home to hundreds of birds that continue to cal l Turnberry home. 

Special nesting areas have been posit ioned throughout the courses. Even a separate 

“Flamingo Island” was bui lt within Lake Jul ius, the largest and deepest body of water at 

the resort named after Golf Hal l of Famer and former Golf Director Jul ius Boros. The Island 

ensures resident Flamingoes are able to nest and nurture their young in a natural environment. 

Whether a golf getaway, corporate tournament, or you are looking to join the Turnberry 

Lifestyle through a variety of memberships, this legendary South Florida location awaits. 

F O R E  T H E  L O V E  O F  G O L F

mailto:TIR.RESERVATIONS@TURNBERRYISLEMIAMI.COM
https://www.turnberryislemiami.com/
mailto:CLUBMEMBERSHIP@TURNBERRYISLEMIAMI.COM


Thompson and Mackesey (center left, and
right) joined by the MGA’s Brian Mahoney
and Jay Mottola at Golf Central.

HISTORY

SMITH STORYSpreading the 

A
whirlwind tour throughout the Met Area

allowed Carnoustie Golf Club Captain Bill

Thompson and Overseas Historian David

Mackesey to visit locations important to the very story

they were sharing: the legacy of the Smith family. 

Coming from a working class family, Carnoustie’s

Alex, Willie, and Macdonald—three of five brothers—

rose to stand among the world’s best competitors.

Thompson and Mackesey carried special pieces from

the club’s archives, including original medals and

replica trophies from both the U.S. Open and Met

Open, and the Alex Smith Memorial Trophy (formerly

awarded to medalist of the PGA Championship). Willie

won the U.S. Open in 1899, while Alex won a pair of

U.S. Opens and four Met Opens. Macdonald won the

Met Open three times and won 31 total medals in as

many years.

The pair’s trip coincides with the club’s 175th

anniversary and completion of a new book detailing

the club’s history. Stops along the way included the

USGA and MGA, as well as Shinnecock Hills Golf Club,

where Willie briefly worked, and next summer’s Met

Open host Wykagyl Country Club, where Alex served

as a professional for more than 10 years and won his

second Met Open in 1909.
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